
 

Notice of Tender for the selection, by means of an Open Competitive 

Procedure, of an Implementing Body engaged for the implementation of 

the activities of the programme: CUTE-FRESH – 101194242,  

CUTE - Cultivating a Healthy Europe with the Green and Red Fruits and 

Vegetables from Europe. 

 

Tenderer (Contracting Authority) 

• Asociación para promover el consumo del brócoli 

+Brócoli, Spain, www.masbrocoli.com  

• Asociación para la promoción del consumo de alcachofa, 

Alcachofa de España, Spain, www.alcachofa.es 

• Association d’organisation de producteurs nationale fraise, 

Fraises Framboises, France, www.fraisesdefrance.fr 

 

Main Objective 

The selection of the implementing organisation for the campaign "CUTE-FRESH-

Cultivating a Healthy Europe with the Green and Red Fruits and Vegetables from 

Europe” in the European internal market. This campaign aims to boost the 

consumption of fresh produce, promote healthy eating practices, and highlight 

the significant health benefits of fresh fruits and vegetables in Spain, France, and 

Germany during the 2025–2027 period. 

 

The European Union co-finances information and promotion programmes for 

agricultural products within the internal market and third countries, as stipulated 

in Regulation (EU) 1144/2014 of the European Parliament and of the Council and 

Royal Decree 38/2017 of 27 January. These regulations set out the procedures, 

the agricultural products eligible for such programmes, and the countries where 

these programmes can be implemented. Article 13 of Regulation (EU) No 

1144/2014 outlines the selection process for the implementing organisation 

responsible for carrying out these programmes, as detailed in Articles 5 and 6 of 

Royal Decree 38/2017. 

 

Specific Objective 

The campaign aims to highlight its commitment to promoting healthy eating 

practices and emphasising the extensive health benefits of fruits and vegetables. 

It goes beyond conventional promotional strategies, striving to provide citizens 

with clear, accurate, and impartial information about these nutritional treasures. 

By encouraging Europeans to embrace a lifestyle rooted in vitality, the 

programme seeks to recognise and support families in maintaining a diet rich in 

fruits and vegetables, advocating for healthy eating habits, active living, and the 

vibrant palette of a varied and balanced diet. 

 



 

With a comprehensive European focus, the campaign will utilise a wide array of 

online channels and organise an impressive range of events. While digital 

platforms will play a central role due to their efficiency and appeal to the audience, 

the programme will also incorporate offline activities. Additionally, it will feature 

vibrant and engaging initiatives in numerous retails. 

 

To this end, proposals are requested for the implementation of a promotional 

campaign to be developed in the internal market to foster consumption.  

 

Call: AGRIP-MULTI-2024 

Topic: AGRIP-MULTI-2024-IM-FRESH-FV 

Place of performance: Spain, France and Germany 

Campaign Budget: 2.864.575,00 € + VAT in total for the three (3) years. 

Period: 2025-2026-2027 (depending on the programme’s start date, 36 months) 

 

 

TENDER TIMELINE 

 

Phase: 

SELECTION  

Publication of the tender 10 January 2025 

Deadline for submission of credentials 

by agencies. 

10 February 2025 

Communication of the outcome of this 

first phase to participating agencies. 

11 February de 2025 

Phase: 

AWARDING 

Opening of the awarding phase. 

Notification to agencies that passed 

the selection phase. 

11 February de 2025 

Deadline for submission of proposals. 25 February de 2025 

Resolution of the tender and final 

notification to participating agencies. 

26 February de 2025 

 

  



 

SELECTION/EXCLUSION PHASE 

The process begins with an informational phase. Applications received before 11 

February 2025 at the following email address: coordinacion@masbrocoli.com will 

be reviewed by the Committee designated by the tenderers for this purpose. 

During this phase, exclusion criteria for applications and the evaluation of 

candidates will be assessed as outlined below: 

 

Applications received within the specified timeframe of this call may be excluded 

in the following cases: 

 

o Submission of applications beyond the established deadlines. 

o Failure to include all the required documents outlined in this call in the 

submitted documentation. 

 

The following documents must be submitted: Presentation of Credentials: 

 

1. Letter of Application, a letter formarlly requesting participation, accepting 

the terms and conditions of the call as specified in this document. 

2. Sworn statement, a declaration disclosing any potential conflicts of interest 

with the organisations proposing this tender. 

3. Sworn statement, a declaration disclosing any potential conflicts of interest 

arising from work carried out by an operator in the fresh fruit and vegetable 

sector in any of the markets covered by the campaign. 

4. Sworn statement, a declaration confirming that the applicant has not 

engaged in and is not currently engaging in any of the exclusión criterio 

listed under Article 136 of Regulation (UE, Euratom) 2018/1046. 

5. Certificate of compliance with Social Security obligations. 

6. Certificate of compliance with tax obligations. 

7. Signed declaration stating non-involvement in any of the exclusion criteria 

outlined in Article 71 of Law 9/2017, of 8 November, on Public Sector 

Contracts. 

8. Financial Capacity: The economic and financial solvency of the bidder may 

be demonstrated through appropriate statements from financial 

institutions, a declaration from the bidder regarding their turnover, or, 

where applicable, evidence of the existence of professional liability 

insurance. The minimum solvency conditions that the bidder must 

demonstrate include an annual turnover, taking into account the highest 

figure from the last three available financial years, amounting to at least 

30% of the annual VAT-inclusive budget for the submitted programme. 

9. Technical or Operational Capacity: The availability of sufficient human and 

technical resources with the necessary professional qualifications to carry 

out the proposed actions. The following aspects will be considered under 

this section: 
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a. Professional experience of the applicant. 

b. Details of the material, technical, and human resources 

available for this project. 

 

Failure to meet these requirements will result in the exclusion of the applicant 

from subsequent phases of the selection process. Applicant companies that 

successfully pass the assessment will be notified that they have been selected to 

proceed to the Awarding phase. This notification will be made in accordance with 

the tender timeline and will include the guidelines governing the Awarding phase. 

 
 
 
AWARDING PHASE 

Applications will be accepted until 25 February 2025 at the postal address (with 

acknowledgment of receipt) of the Asociación para Promover el Consumo de 

Brócoli, Ronda de Levante 1- entresuelo 1, 30008 Murcia, Spain. Inside the 

envelope, two separate sealed envelopes must be included, each clearly labelled 

with the following text: 

o Envelope 1: Technical proposal for the selection of implementing 

organisations for the CUTE-FRESH 2025–2027 promotion campaign. 

o Envelope 2: Financial proposal for the selection of implementing 

organisations for the CUTE-FRESH 2025–2027 promotion campaign. 

 

Any proposal that fails to meet the following requirements will be automatically 

excluded: 

o The envelopes are not clearly labelled. 

o The technical proposal includes financial figures. 

 

Evaluation Criteria for Proposal Selection (out of 100 points): 

The procedure will be carried out in two separate and exclusive parts. 

Quality will be assessed first, without knowing the financial offer. Once the quality 

assessment has been carried out and scored, the financial offer will be opened 

for the proposals that meet the minimum threshold. 

 

A. Quality assessment (15 points): 

The following sub-criteria will be assessed, the score of which will be defined in 

the call. A threshold of 10.5 will be established to consider that the proposals have 

the minimum quality required: 

1. Quality (5 points): The quality will be in line with the proposal selected by 

the REA. However, the improvements introduced in the program selected 

by the REA may be assessed positively. 

2. Relevance (5 points): Assess that the proposal is consistent with the 

program selected by the REA and does not distort it. 



 

3. Impact (5 points): The impact will be in line with the proposal selected by 

the REA. However, the improvements introduced in the program selected 

by the REA may be assessed positively. 

 

B. Price assessment (85 points): 

The economic proposal will be scored according to a proportionality criterion 

exclusively with respect to the lowest offer, which is awarded the maximum score, 

calculating the weighting of the others according to the following formula: 

 

P = Maximum score x (Min offer/ Offer to be evaluated) 

 

P: is the score obtained by each of the proposals. 

Maximum score: 85. 

Min offer: is the minimum offer received and that has reached this phase. 

Offer to be evaluated: is the offer corresponding to the bidder being evaluated. 

 

Any offer that exceeds the maximum budget indicated in this tender will receive 

zero (0) points in the price evaluation and will be excluded from the process. 

 

Tender Conditions 

Applicants who pass the selection phase must take into account the following: 

o The purpose of this competition is to apply for a promotion programme 

with European co-financing. 

o The selected agency undertakes to maintain the validity of its offer during 

the three-year campaign. 

o If European Union funding is not secured, the competition will be declared 

void. 

o  This tendering exercise is unpaid: no financial compensation is provided 

to applicants whose offers are unsuccessful. 

o All information sent to successful applicants is strictly confidential and due 

to the institutional nature of the data cannot be used for other clients. 

o The agency's proposal must be submitted in Spanish and English. 

o Once the creative work of the successful applicant has been agreed and 

paid for, it becomes the property of the tenderer without limitation of time 

or place, and this includes use for all methods and media of 

communication. 

o Expenses cannot be incurred until a framework contract has been signed 

between the tenderer and the winning agency of the competition. The 

winning agency must sign a contract with the tenderers. 

o Agencies can only submit offers for the entire project. 

o The agency must have a bank account exclusively for this programme in 

the euro currency. It must make all payments to its suppliers from this 

account. 



 

o The agency will be responsible for all administrative management of the 

programme (preparation of reports, justifications, sending of receipts, 

delivery to registers, etc.). All this documentation will be provided in 

English. 

o This tender replaces all previous tenders submitted by the same bidders. 

 

INQUIRIES 

For administrative and/or technical inquiries, please contact: +Brócoli, by email: 

coordinacion@masbrocoli.com 

 

 

Release Date: 10 January 2025 
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